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• Identify local media opportunities in your community & 

ways to utilize them

• Learn the elements of effective outreach materials & 
how to write them

• Find out ways to maximize media outreach efforts to 
expand your reach

Objectives:



Tell a story: What

• What’s happening?⎻ New menu options⎻ Student taste tests⎻ Farm to School features⎻ Events (NSBW, NSLW, SLHD) ⎻ Nutrition education⎻ BIC or CEP expansion



Tell a story

• What’s old can be new too!⎻ Create new times for the media story

Benchmarks, season tie-ins, annual updates⎻ Localize 

National trend, neighboring district tie-in, state news⎻ Bring external data/trends to life

Program examples make it relevant and new



• Local sources⎻ School district web story / TV show⎻ Weekly newspapers⎻ Community magazines⎻ Local online news sites/blogs⎻ AM news radio shows⎻ Social media sites⎻ Neighborhood list serves

Media Opportunities: Where



• Assess the process⎻ Pick one to start

• Find connections

• Organize the effort

• Reuse & repurpose⎻ Use results to create more visibility

Media Opportunities: 



• District communication support:⎻ Help them help you⎻ Set regular cadence

• Who else can help⎻ Assess interest & opportunity⎻ Student roles⎻ Other cafeteria/building support

• External supporters

Assemble a team: Who



• Clear message⎻ Get someone to take an action⎻ Educate a discussion⎻ Share something new⎻ Balance an issue⎻ Bring it to life

Elements of effective outreach: Why



• Supporting points⎻ Photos⎻ Data points/stats⎻ Student feedback⎻ Quotes: internal and/or external⎻ Logistic details (time/location)

Elements of effective outreach: Why



• Action photos

• Basic details

• Student releases

How to: Photo captions



• Headline/title⎻ Short active sentence

• Concise content⎻ Include priority message⎻ Use descriptive words

How to: Local News Briefs



• Press Releases⎻ NSLW/NSBW⎻ SLHD/Awards

• Talking Points

How to: SNA templates



How to: SNA Social Press Kits



schoolnutrition.org/pr



AI Writing Tools



Questions?

Thank you!

Diane Pratt-Heavner

media@schoolnutrition.org
Elizabeth Cowles Johnston

ecowles@cjpr.com
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